Jim Marland, Keynote Address to the
Red Deer Chamber of Commerce Ambassadors Luncheon

Business Think Business Talk:

A Custom, Interactive and Practical Workshop

Talk I

You depend upon your thinking
and communications every day,
thinking about your education,
your business and your family.

But how much time and effort do
you spend improving your
thinking?

This talk opens up the world of
thinking in a way that is both
common sense and easy to
remember.

You will hear about the Vital Signs
of good thinking and good talking
and how to apply them.

increasing thinking skills
increases practical dialogue
improves teams

makes good leadership great
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Talk II

You’ve already developed automatic
thinking habits. This talk will make
you more aware of them and
challenge you to improve the quality
of your thought and inter-personal
communication.

Becoming more responsible and more
mature with your thinking and talking
helps at work and at home.
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DEEP REFLECTIONS

WALK, TALK & LEARN

Talk III

Most people admit they have
practical wisdom and knowledge.
Most admit that it comes from their
experience.

We need to ask, “‘What am | doing
with today’s experience to improve
tomorrow’s performance?’

The final talk will engage you in how
to use your experience and profit
more from it.

“The most difficult thing in business is
first getting yourself to thinking and then
getting others to thinking.”

Harvey Firestone
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but Jim Marland pulls it off.”

“I have had the opportunity, over the years, to observe Jim Marland as a presenter, facilitator and public speaker.
Mr Marland is multi-talented and comes equipped with the gifts to move easily with his audience through various
facets of his workshops. He is very well prepared, knows his subject and displays an easy demeanour that welcomes
listeners to participate. Jim Marland has a facility for words that make listeners comfortable. He is committed and
focused and possesses a flexible set of techniques to provide structure to any group discussion. Jim Marland genu-
inely loves people and brings a lot of tools to the table. He cares about, not only what you and | are thinking and
doing, but also what we as a society are doing. Jim Marland passionately focuses audiences on our needs today, the
social challenges each of us face, and explores with us systematic ways of applying our innate natural laws in our
everyday lives in order to make a difference in this world- not only for now but for future generations. Heady stuff

Pat McDonald B.A. L.L.B. M.Ed Author, Historian, Educator. Rocky Mountain House, Alberta

What Are The Costs?

Costs depend on the service provided, as
discussed in a detailed Interactive Needs
Analysis.

As an Ambassador for the Red Deer
Chamber of Commerce, | had the
pleasure of emceeing Jim Marland’s
presentation at our luncheon on
January 7, 2009.

Our normally quiet group was fasci-
nated by his presentation and asked
thoughtful, interesting questions
during the Q & A. Jim’s presentation
was full of warmth and wit and pro-
vided a positive environment for our
members to share their own related
stories.

It was a memorable luncheon and |
highly recommend Jim as a speaker /
presenter that will entertain, edu-
cate and motivate your organization.

Desiree Bauer, HDBI-CP
2009-2010 Chair

Red Deer Chamber of Commerce
Ambassador Committee

The End Results

Sharper thinking skills
and
improved dialogue skills

lead to

greater self awareness
deeper understanding of others
more effective study
more productive class time
more decisive board meetings
greater job satisfaction
increased resources
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The Next Step?

9 Let’s set up an appointment
for a short no-cost meeting where we
can facilitate an Interactive Needs
Analysis.

{| The outcome will be a custom built
conference that exactly meets the
needs of your organization.

9 Break away from ‘cookie cutter’
training by telling us exactly what
you need.

9 Think carefully about discussion time
in addition to the talks. Often, this is
where the learning takes place.

9 Please realize that your thinking
ahead is vital, it sets the course
toward the results you want.
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